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Visual Communication Design, Bachelor of Arts,
UnlverSIty of Science and Technokggy Beijing
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GPA:3.5/4.0(Top 5ingrade)
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ArtDirection (Graphic & Shooting)
Logography, typography and layout (Ai.&Id.)
Motion and video edit (Pr. &Ae.) TCnnde Nast
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Photography & Retouch (Ps. &Lr)

3D scene editand render (C4D.)

Al-assisted visual creation (ChatGPT & Midjourney)
Design thinking (UX & Service Design)
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Asia-Pacific Design (APD), Shenzhen, 2024
Award360°, Guangzhou, 2024

Hiiibbrand Awards , Guangzhou, 2024
Platinum Originality, Hangzhou, 2022
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ShinyTrip, Shanghai, 2024 AUG 2021
China TDC 2024, Shenzhen, 2024 NOV 2021
Hiiibrand Awards, Huai'an, 2024
Beyond Value, Beijing, 2024
D&AD, Shanghai, 2024 DEP 2020
Unfold, Shanghai, 2023 APR 2021

INTERN EXPERIENCE 2314255

Graphic Design Intern, JJUHAO, China Mainland (Remote)
FEIRITEES, Al RICIERN), 1RYF, AREXME(TE)

Brand Design Assistant, NFT Dept., Si’ an Design Agency, Beijing
MRS, XIRGENNEE

ZAREI], BETEE, R

Graphic Design Intern, Marketing Dept., Netnease, Beijing
FEIRITES, miEEs, M5, tR

QINLIANGY YV

CN Name: ZR & Base: Shanghai
Mail: ginliangyv@gmail.com

Birth: 2000.04.01
Number: 177 4164 1523

Wechat: Qinliangyv401
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ARTDIRECTOR & GRAPHIC DESIGNER,
HYPEBEAST (HYPEMAKER), SHANGHAI

Campaign Art Direction

Contributed to seasonal product campaign art direction for adidas & adidas ORIGINALS. Collaborated closely with the team on early-
stage creative development and visual concept design. Developed detailed shoot plans and provided on-site direction for lighting,
composition, and tone to ensure strong visual consistency and brand recognizability. Oversaw coordination between creative and
production teams, driving cross-functional collaboration efficiently in a fast-paced, international environment to deliver high-quality
outcomes.

Event & Popup Visual Design

Led visual concept development and execution for adidas & adidas ORIGINALS offline events, including product launches and pop-
ups. Extended creative concepts into spatial and window display designs, integrating audience flow and brand narrative. Created
immersive and socially engaging experiences through on-site visuals.

Cross-Platform Visual Adaptation

Directed the adaptation of campaign key visuals across various channels, including social media assets, retail collaterals, and out-
of-home advertising. Ensured systemized and coherent visual identity across all touchpoints. Managed end-to-end execution from
concept to final production, demonstrating strong project management skills and attention to delivery quality.

International Creative Collaboration

Worked across time zones and languages with global brand teams, local markets, PR, and production teams. Maintained sharp
creative judgment under tight deadlines, enabling rapid iteration and rollout of campaigns. Gained extensive experience in high-
intensity creative execution within aleading global media and culture platform.

SENIOR GRAPHIC DESIGNER,
KAUKAU, SHANGHAI

ArtDirection

Deeply involved in the early stages of projects, including graphic design, motion graphics, packaging, products, and photography.
Responsible for post-production, creating shooting plans, and providing guidance on lighting, color tones, and retouching to enhance
overall quality. Coordinate with the team and other creatives on set to ensure smooth execution and maintain control throughout the
process—from concept development to final output.

Public Relationship

Responsible for the planning and creation of content for the studio’s official social media accounts, including the design, photography,
and post-production of promotional images. Focused on visual expression and communication effectiveness, ensuring the studio
maintains its unique tone and identity.

Brand System Design

Possesses strong capabilities in systematic brand design, with experience handling projects from global brand campaigns to fashion
shows and logo upgrades. By decoding brand positioning, develops recognizable and extendable visual languages—including logo
systems, typography, and brand extensions.

Motion Graphic Design

Responsible for the entire process of dynamic design, from research to project execution, including style research, storyboard
creation, and motion effect production. Proficient in using After Effects and TouchDesigner to achieve high-quality motion effects and
film designs.

Layout & Editorial Design
Skilled in using grid systems and layout tools for precise visual output (books, posters). Strong at developing multiple extension
materials from the main visual, adapting to the needs of different communication scenarios.

GRAPHIC DESIGNER, BRAND DEPT.,
LOOKNOW, SHANGHAI

Event & Popup Visual Design

Contributed to the creative planning and visual direction of offline activations and pop-up events. Developed site-specific visual
narratives based on human-scale spatial experience, extending brand visuals into window displays, in-store props, and environmental
graphics to create immersive brand moments.

Brand Visual System Development

Conducted competitor analysis and audited brand communication channels across digital and retail. Structured social media content
categories and established visual guidelines—covering color, typography, and layout systems—to support cohesive and scalable
brand expression.

Visual Content Operations
Led the seasonal visual design for retail window displays, campaign assets, and social media content. Balanced brand storytelling with
communication effectiveness across multiple touchpoints, maintaining strong visual consistency and audience relevance.

Production &E ion ight

Managed final artwork preparation and production files. Closely involved in the execution of spatial materials (pop-ups, window
displays), packaging (holiday gift boxes), limited apparel (e.g., hoodies), and brand collateral (magzines, posters, stickers), ensuring
high-fidelity translation from design to delivery.
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